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http://www.ftthconference.com/FTTH10/public/enter.aspx
http://www.ftthcouncil.org/
http://www.ftthcouncil.org/en/knowledge-center/ftth-best-practices-clearing-house/consumer-usage-patterns-and-attitudes-of-us-ftth
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http://www.speakeasy.net/speedtest
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Very Satisfied With Internet Services Overall
By Year
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Tested Download Performance Of Broadband
Median Mbps By Year
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http://www.speakeasy.net/
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