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Estimates of U.S. Broadband Household Penetration
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Note:  FCC data before 2005 includes small business
For all methods, linear trends filled between data points
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Data from household surveys taken between November 2006 and March 2007.  Sources:  European Commission, “E-
Communications Household Survey,” April 2007; RVA LLC Market Research and Consulting, “Fiber-to-the-Home: Advanced 
Broadband 2007” Vol. 1, June 2007.
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2 71%

Canada: .18%

2.71% .67%

2 83%2.83%

.96% 1.48%1.48%

2.62%
Mexico/Caribbean: .04%



FTTH Performance
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…And critical 
market information 
helps you gain 
more FTTHmore FTTH 
customers.

The 2007 Report 
will be availablewill be available 
soon at:

www.RVALLC.com.


